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ø øArtist OutreAch
Compiled by Anthony Postman 

The words and sounds of reggae music have been a powerful 
source of healing and change for many. While some of the artists 
featured here have been feeding the hearts and souls of the fans, 
they’ve also been able to expand the reach of their uplifting musical 
messages with real help on the ground with their helping hands.  

They Often Cry Outreach (TOCO)
TOCO is a not-for-profit organization dedicated to improving 

the lives of underprivileged, at-risk and orphaned children in the 
Caribbean and beyond through sport, enrichment, educational 
and wellness programs.

Founder Taj Weekes is committed to utilizing his talents to bring 
awareness to the issues of poverty, global warming, HIV/AIDS and 
diabetes through his music as well as through TOCO’s programs 
and strategic partnerships. In light of positive contributions to the 
Caribbean community, Weekes has been named a Goodwill 
Ambassador by the International Consortium of Caribbean 
Professionals in conjunction with the World Association of Former 
U.N. Interns & Fellows, a division of the United Nations.

TOCO Health hopes to increase public awareness of the 
rising diabetes epidemic in the Caribbean through awareness 
campaigns, public service announcements, health fairs and 
mission trips in partnership with health professionals and 
organizations throughout the Caribbean.

In March 2010, TOCO Health initiated the Clothesline 
Project (www.clotheslineproject.org) in St. Lucia to address 
the devastating effects of domestic violence. The Clothesline 
Project is a visual display of t-shirts strung on laundry lines 
with handmade graphic messages and illustrations that have 
been designed by women survivors of violence or by someone 
who loves a woman who has been killed. The purpose of the 
project is to increase awareness of the impact of violence 
against women, to celebrate a woman’s strength to survive and 
to provide an avenue for her to courageously break the silence 
that often surrounds her experience.

TOCO Health has partnered with the St. Lucia Diabetes and 
Hypertensive Association  to develop programs to educate youth 
about the importance of nutrition and exercise in reducing the 
risk of diabetes. In St. Lucia there is reportedly an estimated 
two amputations per week due to diabetes-related illnesses. 
Many become shut-ins because they are wheelchair bound. 
The “Sneakers Not Wheelchairs” campaign (a partnership with 
Valparaiso University’s soccer team) encourages St. Lucians to 
get up, put on their sneakers and exercise, rather than becoming 
part of this statistic. 

In November 2009, during Diabetes Awareness Month, 
TOCO brought 2700 blood glucose testers to St. Lucia and 
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Taj Weekes distributing clothing   Photos courtesy of TOCO
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joined 94.5 The Wave’s “Walk and Burn” march to help 
bring awareness to the island’s diabetes crisis.

TOCO Health is currently campaigning to collect blood 
glucose meters and test strips for distribution in St. Lucia to 
those who are unable to afford these vital testing supplies. 
They are currently collecting 5000 children’s shoes to deliver 
to Haitian children.

TOCO Soccer was inspired by Weekes’ own childhood 
in St. Lucia where he experienced first-hand the benefits of 
the game. The goals of the program include addressing the 
accelerated rate of diabetes throughout the Caribbean and 
to provide a fun, healthy community-based activity, while 
building a knowledge within the children that they do have 
the power to rise above their circumstances.

With the belief that one soccer ball can improve a 
child’s health, confidence, self-esteem and self-discipline, 
TOCO’s soccer programs are being implemented to 
empower schools and community groups with the 
supplies and support needed to teach basic soccer skills 
and organize neighborhood tournaments. Soccer balls, 
equipment, sneakers, cleats, t-shirts and uniforms are being 
collected through individual donations and corporate 
sponsorships for distribution to children throughout the 
Caribbean islands.

For more information, visit www.theyoftencryoutreach.org.

TOCO soccer kids   Photos courtesy of TOCO

“When poverty, violence and disease are discussed, 
no one thinks about the Caribbean. It’s just a place to 
vacation and sit in the sun. People don’t know that 
St. Lucia has one of the highest rates of diabetes per 
capita in the world. They look at the bare feet of the 

children playing soccer in the street and don’t realize it’s 
because they have no shoes. It’s my mission to expand 
awareness and aid for these issues which equally affect 
the Caribbean, especially for the children and youth.”  

--Taj Weekes
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Unlimited Resources Giving 
Enlightenment (URGE) 

URGE acts to help children. Where there is a lack, URGE seeks 
to make enduring contributions: to improve the communities in 
which children learn, live and grow, in hopes of nourishing their 
future. URGE is Ziggy Marley’s family foundation, which donates 
$1 from each of his concert ticket sales towards the organization’s 
activities, interfacing largely with schools and hospitals.

The latter half of 2009 saw URGE bringing musical instruments 
to students’ hands with donations made to JA’s Bull Bay All Age 
School, as well as Melrose Primary and Junior High. Play sets 
were donated to the Chepstow Basic School in Port Antonio, 
JA. Chepstow was also the beneficiary of an URGE partnership 
with Great Shape! Inc. (www.gsjamaica.org). Children in need 
received reading books, as well as a curriculum and resources to 
teach reading, computer literacy, sports, art and music. SuperKids 
program volunteers from Great Shape and Event Networks 
donated 270 computer bags to URGE for this program.

Above: Ziggy 
distributing shoes and 
clothing

Left: Rita Marley 
presenting supplies to 
Bustamante Children’s 
Hospital

Below: Students at 
Bull Bay with donated 
instruments

Photos courtesy of URGE

helping hAnds The foundation also donated funds to the Jamaica Environment 
Trust (JET) for its Schools’ Environment Programme. Now in its 
13th year, this URGE/JET partnership is working to implement 
garbage management and greening activities in approximately 
100 schools. Teacher-training workshops are also conducted for 
approximately 300 schools across the island.

URGE has distributed shoes, clothing and much needed 
school items to the children in the community of Nine Mile, St. 
Ann, JA. In 2008 a multi-court facility was built at the Nine Mile 
community playfield that was co-sponsored by URGE, the Sports 
Development Foundation and Golden Sands Foundation.

From URGE in ’08, the Bustamante Hospital for Children was 
the fortunate recipient of: 10 laryngoscope sets, blood pressure 
machines, a Metro Basic crash cart, chairs for nurses and 
visiting parents, and a stand-mounted suction pump. URGE also 
responded to an appeal by Chain of Hope Jamaica and paid 
for a pacemaker for a five-month old baby, who at the time was 
a patient at the Bustamante Hospital for Children, who was then 
able to recover at home.

The Marley family also donated 12 CPI baby cots and an 
infant radiant warmer to the Victoria Jubilee Hospital Premature 
Nursery. Earlier donations to this institution include incubators 
and water coolers.

URGE is the host of an annual health fair in Nine Mile, with 
visiting doctors and nurses from various San Francisco area hospitals 
donating time, services and medical supplies to the community.  For 
more information, please visit www.ziggymarley.com/urge. 

I Went Hungry (…to save a life) 
This global music industry initiative was started by legendary 

reggae band, The Wailers, to help eradicate hunger. The Wailers 
founded I Went Hungry in conjunction with the World Food 
Programme (WFP) - the largest humanitarian organization in the 
world, as well as the United Nations’ lead agency in the fight 
against hunger (www.wfp.org). The Wailers participate and 
call upon other entertainers to help in the campaign rallying the 
entertainment industry to give, so that others can live. The band 
has agreed to contribute funds garnered from hospitality riders on 
their tour schedule to WFP in order to combat worldwide hunger.

According to WFP, a child dies of malnutrition every six 
seconds, yet it only costs twenty-five cents to provide a meal to 
someone in need. Impelled by these startling statistics, the Wailers 
and other participating artists use their shows and tours to raise 
money for the organization. Part of the money allocated for 
venue hospitality riders is donated to WFP via I Went Hungry. A 
rider is part of a band’s contract for their appearance at a venue, 
specifying what food, beverage and other items the artist wants 
at the performance. Often riders include items that the performers 
neither need nor want, and can result in over 60% waste. The 
donation does not require any of the artists’ time, money or active 
participation. Artists only forgo part of their rider (dessert, meat, 
alcoholic beverages, etc.) for as long as they want to participate 
(a show, a tour, etc.), potentially raising a significant amount 
of money. The money comes from already allotted hospitality 
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budgets, so there are no extra costs for the promoters or the 
artists, and the funds go directly to WFP. 

“The idea is to mark the difference we’re making this very day,” 
Wailers singer, Elan Atias, explains. “It seems like such a worthy 
cause to say, ‘we’ll go hungry today to support those who don’t 
have the choice’ - to make the best choice so the I Went Hungry 
and the World Food Programme saves these children’s lives.”

The Wailers tour constantly, playing venues in the U.S., 
Canada, South America, Israel and Europe. In addition to the 
allocation of hospitality money, they will also be selling “I Went 
Hungry” wristbands ($2 donation) at their shows. Participating 
artists, promoters, venues, etc., will be announced on the I Went 
Hungry website, as well as information on the world hunger 
crises, this campaign, a donation link and more.  To date, I 
Went Hungry has fed over 650,000 people. Please visit www.
iwenthungry.org. 

Playing for Change Foundation
Recording musicians in some of the poorest parts of the 

world inspired Playing for Change to establish the Playing for 
Change Foundation, which offers resources – including facilities, 
technology, musical instruments and education – to musicians 
and their communities. Currently, PFCF has constructed and 
opened two schools in South Africa and Ghana, as well as 
programs that are developing and operating in Mali, Nepal, 
Rwanda and Jamaica.

The ongoing goals of PFCF are to continue progress with 
the schools currently in development, work towards new music 
schools and programs, establish valuable partners and expand 
the opportunities and resources available to communities in need. 
The Playing for Change Foundation is committed to creating 
positive change through music education, and looks forward to 
having the opportunity to do so for many years to come.

Playing for Change began a decade ago, the brainchild of 
Grammy-winning music producer and engineer, Mark Johnson. “I 
was in a subway in New York on my way to work, and I heard 
these two monks playing music,” he recalls. “They were painted 
head-to-toe, all white, wearing robes. One was playing a nylon 
guitar and the other was singing in a language I didn’t understand. 
There were about 200 people who stopped to watch, didn’t even 
get on the train. Some had tears in their eyes. It occurred to me 
that here is a group of people that would normally run by each 
other, but instead they’re coming together. And it’s the music that 
brought them together.”

For ten years, Johnson and his team traveled the globe with 
a single-minded passion to record little-known musicians for what 
would become Playing for Change – its name evoking the coins 
thrown to street musicians as well as the transformation their music 
inspires. They went to New Orleans shortly after the devastation 
of Hurricane Katrina. “The city felt sad and desolate, yet the music 
never stopped,” says Johnson. “The street musicians and music in 
the clubs kept the city alive and gave it a sense of hope.” When 
they visited South Africa and witnessed its growing pains in the 
aftermath of apartheid, “We saw that people marching down 

streets singing in groups of thousands did more to effect positive 
change than any weapons ever could.” 

Playing for Change is building a global family, one country 
and one individual at a time. The crew continues to travel the 
world in search of inspiration and connection, and through music 
all are united. Much more at www.playingforchange.org.   
Anthony Postman is currently in his third year as RFG’s editor-in-chief. As a radio 
host, club DJ and musician, Anthony has been grooving in the Reno/Tahoe 
area for 20 years. Postman’s nearing 15 years as a private music instructor 
and has been three-times voted a Reno News and Review “Best-of-Reno” top 
favorite. In 2009, Anthony set the wheels in motion to produce Reggae Guide 
for iPhone. He’s now hard at work composing and recording for his company 
Postmon Productions. Contact ap@postmonproductions.com

Playing for Change Foundation School in Nepal   Photo courtesy PFCF


